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Communicating Change in the Workplace

We hope you are having a nice winter. Here at Insurance Professionals of New England, Inc.
we pride ourselves on providing value added service delivered with a social conscience. We
wanted to mention a few highlights of an informative article and provide you with a link to
the complete article. The article is from an insurance industry periodical called “Business
Insurance” the article is entitled “Communicating changes requires delicate touch” and
written by Louise Esola. A few excerpts from the informative article are:
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Below is a link to the “Business Insurance” website where you can read the complete article:

http://www.businessinsurance.com/article/20090628/ISSUE03/306289984#
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